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FANDOM EFFECTS ON THE PSYCHOLOGICAL WELL-BEING
OF ITS PARTICIPANTS DURING COVID-19

The COVID-19 pandemic has considerably impacted many people’s lives. The article presents
the results of studying the fandom effects on the psychological well-being of its participants during
COVID-19. In total, 141 Daniel Lavoie’s fans (aged 16-70 years) from 30 countries among them
Canada, France, Russia, China, Ukraine, the United States, Australia filled an online survey. There
is a lack of cross-cultural studies regarding the influence of Francophone music on the well-being of
people of different ages. Respondents answered questions about their background, stress context during
pandemic COVID-19 (work, study, family stress, grief, loss, traumas), personal characteristics (based
on TIPI questionnaire), and the degree to which they were influenced by Daniel Lavoie s music and his
fandoms before and during pandemic. Questionnaires also were conducted to explore how the Daniel
Lavoies fans use social media to maintain their transcultural fandom. This method was chosen to
emphasize the participants’ life histories and let them share their words and ideas about what their life-
courses as a fans means to them and how they experience this. The results showed that despite the fact
that Daniel Lavoie is a French-speaking singer and his fans’favorite songs are in French, his fandom is
transcultural, where only 32,62% know French at an high intermediate and advanced level. As a result,
99.8% of fans, regardless of age, level of education and employment status, said that acquaintance
with Daniel Lavoies work had a positive effect on their worldview, opened new opportunities for self-
realization and personal growth Analyses showed that benefits Daniel Lavoie s music bring and main
new experiences derived from Daniel’s creativity and participation in his fans communities. Daniel
Lavoies music contributes to the personal growth of his fans. There are statistically significant age
differences in this aspect of the impact: youngest fan can lose track of time when listening to Daniel

Lavoie s music and the eldest — can more transcend everyday experience.
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COVID-19 pandemic.

Statement of the problem. On March 11, 2020,
the World Health Organization declared COVID-19
a global pandemic. Since then, the pandemic has
significantly altered the lives of many people across
the globe. The COVID-19 has diverse epidemiological
and biological characteristics, making it more
contagious than earlier pandemics such as SARS-
CoV and MERS-CoV. The severe contagious nature
of COVID-19 developed a unique threatening
situation in the entire world. Globally approximately
3.9 billion people are quarantined in their homes.
Industrial and organizational psychologists have
suggested that during this time, people experienced
more stressors such as health-related worries, job
insecurity, work-family conflict, and discrimination.
Pandemics are linked to deteriorations in wellbeing
and mental health and reduced social contact is
strongly associated with poor psychological outcome.
It is essential to examine the factors associated with

well-being during the conditions of this pandemic,
because the virus and amelioration measures may
continue to affect large parts of the world’s population
for months or years to come.

Analysis of recent research and publications.
Research in wellbeing has been growing in recent
decades (E. Diener, E. M. Suh, R. E. Lucas,
H. L. Smith [1]; C. L. Keyes, D. Shmotkin, C. D. Ryff
[5]). Knowing the historical background to the study of
wellbeing is necessary to the definition of well-being.
Two approaches emerged: the hedonic tradition, which
accentuated constructs such as happiness, positive
affect, low negative affect, and satisfaction with life
(S. Lyubomirsky, H. S. Lepper) [6]; and the eudaimonic
tradition, which highlighted positive psychological
functioning and human development (C. D. Ryff,
B. H. Singer) [11]. However, despite the differences
in approach, most researchers now believe that well-
being is a multi-dimensional construct. C. D. Ryff’s
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early work identified aspects that constitute well-
being: autonomy; environmental mastery; positive
relationships with others; purpose in life; realization
of potential and self-acceptance. More recent research
has placed different emphases on what well-being is:
ability to fulfil goals; happiness and life satisfaction
(Z. X. Ong, L. Dowthwaite, [7]; P. Dursun [3]).

The positive physiological and psychological
effects of music on health and well-being are well
researched in the field of music psychology. Music can
positively impact people’s mental health by supporting
mood regulation, social relationships, and increasing
positive emotions and self-esteem. However, in the
field of music information retrieval (MIR), there is
limited research exploring the connections between
music and the mental health of the listener. In particular,
the complex context of being a music fan involves
online communities and social media, as well as the
fan’s perceived relationship with the artists which will
inevitably influence the impact of music on listeners’
mental health (C. Sandvoss, J. Gray, C. L. Harrington)
[12]. Yet, there is a dearth of research exploring the
holistic context of the listener, including external
factors related to music such as the social relationship
of listeners to artists and other fans.

Fan studies as a field is barely three decades
old, but in that time, it has produced an enormous
amount of literature and interest from the scholarly
community (J. Packer, J. Ballantyne) [8]. Nowadays
fandom studies focuses on the critical exploration,
within a wide range of disciplines and fan cultures,
of issues surrounding production and consumption
of popular media (including film, music, television,
sports and gaming). Of particular interest is how
this relates to transculturality — a setting in which a
cultural text can be analyzed across cultural borders
(K. Yoon) [13].

Popular music gives individuals an opportunity
to define their identities, but also creates space for
finding communities based on their shared interests
(S. Driessen) [2]. Studies combining different
kinds of music and fandoms often focus on music
as a resource and fandom as a resource but never
considered their mutual impact, in particular in crisis
life situations or in situations of global uncertainty.
This study is the first of its kind not only in terms of
psychological well-being during a pandemic, but also
because it focuses on the influence of one artist, well
known around the world, who despite the pandemic,
continues his creative work.

Fandom can play an important role in one’s self-
concept. Fandom and identity are often intertwining
concepts, as fans construct identities based on the object
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of their fandom, the shared identity with the group they are
a part of, and through their interaction with others in this
group (R. Pearson) [9]. In constructing identity around the
object of fandom, fans will choose to associate themselves
with certain texts or characters that they feel are reflective
of their own personalities, that is, a personalization of
a text. S. Reysen has shown how particular roles and
behaviors within fan communities can establish particular
identities, known both to the fan and to others in the group.
This shared identity that fandom facilitates is constructed
both around the object of fandom, as well as around the
space in which they discuss it and those with whom they
share the space [10].

We analyzed the existing theoretical studies of the
fandom effects on the psychological well-being of
its participants and made the following conclusions:
feeling comforted, understood, and not alone; self-
growth through understanding and accepting oneself;
intentional coping through various music; connection
of listeners and songs through support from textual and
visual elements, connections with artists beyond music;
feeling of creativity or contribution; connections with
other fans through discussion of music.

Formulation of the purpose of the article. The
aim of this study is to determinate the impact of Daniel
Lavoie’s work and participation in fandoms dedicated
to him on the psychological well-being and behavior of
participants during the COVID-19 pandemic. This study
will also help to ensure that popular music fandom is
taken seriously by providing insight into how music plays
a crucial role in the fans’ well-being during pandemic.

Presentation of the basic material. In August-
September 2021, Daniel Lavoie - Officiel together with
La joie de Lavoie - Daniel Lavoie fanpage organized
and conducted an empirical study «Impact of Daniel
Lavoie’s music and fan communities on well-being
in the COVID-19 pandemic». The questionnaire,
originally developed in English, has been translated
into French, Chinese and Russian. All translations
are checked and approved by native speakers of these
languages. The survey used such measures as: Ten-
item personality inventory, The Holmes and Rage
Stress Inventory (modified), some statements from
the Connor-Davidson Resilience Scale. The following
statistical criteria were used to process the results of
the study: frequency analysis, Kruskal-Wallis one-
way analysis of variance, Mann-Whitney U-test,
Wilcoxon signed-rank test, Pearson’s chi-squared test.
141 respondents from 30 countries took part in the
survey. Due to the small number of male respondents
(7,1% men, 92,2% women and 0,7% of the others),
gender differences were not taken into account when
analyzing the results of the study. The average age of
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survey participants is 36,5 years. The overall majority
of Daniel Lavoie’s fans aged 25 to 45 years, but the
study involved both respondents under 18 years and
over 65 years, which indicates the relevance of his
work for people of all ages. The overall majority of
fans have higher education and are employed.

To determine the impact of stressors on fans
personality during a pandemic, we used a modified
Holmes and Rage Stress Inventory. It was found that
the total level of stress is 22,16, which corresponds to a
low stress level, the results of surveys in four languages
not differ statistically significantly (p = 0,204).

The main stressful events for the respondents
during the pandemic were: problems in the family,
at work, health problems and isolation (significant
narrowing of the communication circle).

Inrecent years, the five-factor model of personality
traits (the so-called «Big Five») has become a «gold
standard» in the psychological study of individual
differences. Questionnaires based on this model
(including factors such as neuroticism or emotional
stability, extraversion, openness to experience,
agreeableness and conscientiousness) are widely
used for the personality studies in both research and
applied purposes. The Ten Item Personality Inventory
(TIPI), developed in the USA by S. D. Gosling,
P. J. Rentfrow, W. Swann (2003) [4] was designed
to measure the dimensions of the Five Factor Model
(FFM) of personality. The TIPI has been translated
into a number of languages, cross cultural validation
revealed similar results on all three measures to those
obtained in the study of the English-language TIPI.

According to the TIPI questionnaire, respondents
are characterized by a high level of conscientiousness
(16,07), moderate — openness to experience (10,28),
agreeableness (9,89) and emotional stability
(7,94) and low — extraversion (6,69). Data from
questionnaires in different languages not differ
statistically significantly (p> 0,05).

Personal Traits
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Figure. Fandoms members personal traits (according TIPI)

Conscientiousness is the personality trait of
being careful, or diligent. Conscientiousness implies a
desire to do atask well, and to take obligations to others
seriously. Conscientious people tend to be efficient and
organized as opposed to easy-going and disorderly.
They exhibit a tendency to show self-discipline,
act dutifully, and aim for achievement; they
display planned rather than spontaneous behavior;
and they are generally dependable. Introversion is
the state of being predominantly interested in one’s
own mental self. Introverts are typically perceived
as more reserved or reflective. Introverts often take
pleasure in solitary activities such as reading, writing,
or meditating. An introvert is likely to enjoy time spent
alone and find less reward in time spent with large
groups of people. Introverts are easily overwhelmed
by too much stimulation from social gatherings
and engagement, introversion having even been
defined by some in terms of a preference for a quiet,
more minimally stimulating external environment.
Openness to experience is one of the domains which
are used to describe human personality in the Five
Factor Model. Openness involves six facets, or
dimensions: active imagination (fantasy), aesthetic
sensitivity, attentiveness to inner feelings, preference
for variety (adventurousness), intellectual curiosity,
and challenging authority (psychological liberalism).
Agreeableness is a personality trait manifesting
itself in individual behavioral characteristics that are
perceived as kind, sympathetic, cooperative, warm,
and considerate. People who score high on this
dimension are empathetic and altruistic, while a low
agreecableness score relates to selfish behavior and a
lack of empathy. This personality dimension includes
attributes such as trust, altruism, kindness, affection,
and other prosocial behaviors.

Particularly, we note that during 2020-2021, about
19,1% fans first became acquainted with Daniel
Lavoie’s work, before — although they heard the well-
known «Belle» from the musical «Notre Dame de
Paris», solo work of its performers were not interested.
Across the total sample fans listen to Daniel Lavoie’s
solo songs and songs of musicals performed by him
for about one hour a day. According to the results of
correlation analysis, the older a person is, the less
he listens to songs from musicals and more — Daniel
Lavoie’s solo songs (r = 0,508, p = 0,001), but with
age the frequency of listening to music decreases
significantly (p = 0,002).

To determine the impact of Daniel Lavoie’s
work on the fans well-being during a pandemic,
we calculated two main criteria — the total impact
before the pandemic and the total impact during the
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pandemic. According to the results, these criteria
are significantly related (r = 0,709, p = 0,001) and
their results in both individual samples and total
sample differed significantly (Z=-3,233,p=0,001).
That is, the impact of Daniel Lavoie’s work on
fans psychological well-being is higher during a
pandemic, not before it. We analyzed the overall
impact of Daniel Lavoie’s work on different age
fans. According to statistical analysis, there are no
significant differences between them. In addition,
we included in the analysis the factors of influence
on well-being fans communities dedicated to
Daniel Lavoie.

The present study also sought to examine which
components of well-being were most affected. In
this case, the distribution by age groups was not
carried out, the total sample was analyzed. In sum,
in almost all aspects there is a growing impact of
Daniel Lavoie’s work on fans well-being of fans,
especially it concerns such statements: «distracts
me from stressy, «makes me feel happier when
stressed, angry or anxious», «helps me feel a range
of emotionsy, «distracts me from anxiety», «evokes
a sense of awe», «evokes pleasant memories».
After the presence of the impact Daniel Lavoie’s
music on psychological well-being was statically
demonstrated, we analyzed the key aspects of this
impact: what exactly affects fans well-being during a
pandemic in the context of Daniel’s work. As a result,
99.8% of fans, regardless of age, level of education
and employment status, said that acquaintance with
Daniel Lavoie’s work had a positive effect on their
worldview, opened new opportunities for self-
realization and personal growth.

It was found that the more Daniel Lavoie’s fans
listen to his music, the more positively it affects them
(r = 0,587, p = 0,001). In addition, the more time
fans spend getting acquainted with Daniel Lavoie’s
woks (not only listening to songs, watching videos
from musicals, but also reading his books and
listening to radio programs), the more important it is
for them to participate in fan communities (r = 0,591,
p = 0,001), which are the main source of news and
other information about Daniel. In general, the
impact of Daniel Lavoie’s work on well-being is
significantly positively related to the participation
in the communities dedicated to him (r = 0,725,
p = 0,001). Participation in fan communities has had
the greatest impact on such aspects of well-being
as «helps me see things in a more positive lighty,
«makes me feel less alone», «makes me feel happier
when stressed, angry or anxiousy, «distracts me from
stress», «comforts me when I feel stressed».
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Daniel Lavoie’s music contributes to the personal
growth of his fans. Personal growth: facing challenges
that are manageable and lead to developing new skills
or becoming a better person («The song Le Blues du
Businessman, makes me rethink about what kind of
people I want to be», «His story (I mean biography)
makes me understand that I can do everything
(I need and want) because he managed to do it (what
he needed and wanted) and still manages»). Almost
all respondents claim that «his music changed views
on many things». In addition, we highlighted the
benefits Daniel Lavoie’s music (work) bring and main
new experiences derived from Daniel’s creativity and
participation in his fans communities.

Conclusions. Beyond the benefits associated
with being a fan, such as greater well-being, fans
are motivated to participate in the fan interest for a
variety of reasons, such as entertainment, to escape
the stresses of their day-to-day lives, or to fulfil a
need for belonging and through this gain an array
of positive benefits. For some fans this participation
provides a purpose in life and inspiration. In some
this is generated through the source material which
may inspire the production of art, music, or other
works, from both the fandom itself as both a model
for behavior and a source for new ideas.

Participation in fandoms provided real comfort to
the participants and helped them develop emotional
resilience for self-coping: music helped to escape
or forget their difficult reality momentarily which
people could not control (e.g., the pandemic or
abusive household). It helped them connect with
reality, and provided space for articulating and
normalizing negative experiences, feelings of loss,
and emotions that are a part of one’s lived experience
but are hidden, stigmatized, and/or feared in the
society). Most participants experienced connections
with artists beyond music through the artists’ live
conversations with fans, personal stories, struggles,
behind the scenes stories of the song/album, art, and
imagery; these participants valued the authenticity
of the artists in various types of work, explaining
how easy it was to relate to them on a personal level.
People spoke about feeling an abstract connection
with “others out there” who might be listening and
relating to the same music; this reduced their sense
of loneliness.

In summary, we emphasize that this study is the
first of'its kind not only in terms of psychological well-
being during a pandemic, but also because it focuses
on the influence of one artist, well known around
the world, who despite the pandemic, continues his
creative work.



CouiasibHa MCUX0JIOTisH; MCMXOJIOTis coLianbHOI po6oTH

References:

1. Diener E., Suh,E. M., Lucas R. E., Smith H. L. Subjective well-being: Three decades of progress. Psychological
bulletin. 1999. Vol. 125(2). P. 276-289.

2. Driessen S. Larger than life: exploring the transcultural fan practices of the Dutch Backstreet
Boys fandom. Participations Journal of Audience and Reception Studies. 2015. Vol. 12(2). P. 180-196.

3. Dursun P. Optimism, hope and subjective well-being: a literature overview. Catalhdyiik Uluslararast Turizm
ve Sosyal Arastirmalar Dergisi. 2021. Vol. 6. P. 61-74.

4. Gosling S. D., Rentfrow P. J., Swann W. B., Jr. A Very Brief Measure of the Big Five Personality Domains.
Journal of Research in Personality. 2003. Vol. 37(6). P. 504-528

5.KeyesC. L., Shmotkin D., Ryff C. D. Optimizing well-being: the empirical encounter of two traditions. Journal
of personality and social psychology. 2002. Vol. 82(6). P. 1007-1021.

6. Lyubomirsky S., Lepper H. S. A measure of subjective happiness: Preliminary reliability and construct
validation. Social indicators research. 1999. Vol. 46(2). P. 137-155.

7. Ong Z. X., Dowthwaite L., Perez Vallejos E., Rawsthorne M., Long Y. Measuring online wellbeing:
A scoping review of subjective wellbeing measures. Frontiers in psychology. 2021. Vol. 12. P. 511-523.

8. Packer J., Ballantyne J. The impact of music festival attendance on young people’s psychological and social
well-being. Psychology of Music, 2011. Vol. 39(2). P. 164-181.

9. Pearson R. Bachies, bardies, trekkies, and sherlockians. Fandom. Identities and communities in a mediated
world. 2007. Vol. 102. P. 98-109.

10. Reysen S., Branscombe N. R. Fanship and fandom: comparisons between sport and non-sport fans. Journal
of Sport Behavior. 2010. Vol. 33(2). P. 176-193.

11. Ryff C. D., Singer B. H. Know thyself and become what you are: A eudaimonic approach to psychological
well-being. Journal of happiness studies. 2008. Vol. 9(1). P. 13-39.

12. Sandvoss C., Gray J., Harrington C. L. Introduction. Why still study fans?. In Fandom, Second Edition,
2017. New York University Press. P. 1-26.

13. Yoon K. Transnational fandom in the making: K-pop fans in Vancouver. International communication
gazette. 2019. Vol. 81(2). P. 176-192.

Jlykomebka C.O., Jloan T. BININB ®AHKJIYBIB HA IICUXOJIOI'TYHE BJIATOIIOJIYYY51
IX YYACHUKIB B ITEPIOJI ITAHJEMIi COVID-19

Hanoemia COVID-19 cymmego enaunyna Ha scumms 6a2amvox nrooell, NPOanHanizosane y Oaniti cmammi
00CNIONCEHHA CRPAMOBANO HA GUSHAYEHHS 6naugy meopuocmi Haniens Jlagya ma yuacmi y npucesiyenux omy
Ganxnybax na ncuxonoziune bnazononyuus i no8ediHKy yuacuukis nio wac nandemii COVID-19. B ounatin doci-
OorcenHi ez yuacmo 141 pan Jlaniens Jlasya (sikom 16—70 poxis) iz 30 kpain ceimy. Kirouosumu acnekmamu
ONUMYBAHHA € NCUXON02IUHI 0coOnUBOCmi npuxunbHuKie Jlaniens Jlagya, cmpecoge HABAHMANCEHHA HA HUX NIO
yac nanoemii, ioenmuchikayis cebe 3 hanamcoKumu cCnitbHOmamu, enue mysuku /{aniens Jlagya na ncuxonoeiuue
bnazononyuus 0o ma nio yac nanoemii, niue ocooucmocmi /laniens Jlagya ma yyacmi y cninenomax anamis
Ha ncuxonoziune Ona2ononyyys ma adanmayilo 0o cmpecogux ymos sicumms. Kpiv yvoco, eusuanucs ynooo-
banHa w000 MeopuoCcmi Cnieaxd, 0COOMUBOCMI CNPULIMANHA PaHaAmMamu 1020 NiCeHb y PI3HUX NOBCAKOCHHUX
cumyayisx, eniue Ha 0COOUCMICHe 3pOCMANHS [ NIAHU W00 CAMOPeanizayii, 30Kpema ti y meopuil OisibHOCHII.
B 0ocnioocenni suxopucmarno onumysanvuux TIPI (Ten-item personality inventory), moougixosana Illkana
cmpecosux noditi Xonmca-Paze (The Holmes and Rage Stress Inventory), okpemi meepodiceHHs 3 Onunty8aib-
Huka pesunenmuocmi Konnopa-/lesiocona (Connor-Davidson Resilience Scale). /[na 06pobku pezyivmamis
odocnidicents 3acmocosano wacmomuuti ananiz, K-xkpumepiiu Kpackena-Yonica, U-kpumepii Manna-Bimni.
Bemanoeneno, wo neseascaiouu na me, wo anienw Jlagya € ppankomosnum cnieaxom i ynoonemi nicui 1o2o
WAHYBATLHUKIG 36V4aMb BPAHYY3bKO0I0, 11020 ankayb € mpanckynomyprum, oe nuwe 32,62% 3uarome ¢pan-
YY3bKY MOBY HA BUCOKOMY Ma cepeonbomy piensx, 99,8% wanyeanvHuxis, He3anexicHo 6i0 iKYy, piéHa oceimu
ma cmamycy pobomu, CmeepoACYIOms, o SHAUOMCcmeo 3 meopuicmio Haniens Jlagya no3umueno niumyio Ha
iIXHill c8imoansao, 6IOKPULO HOBL MONCIUBOCHI 01 camopeanizayii ma ocoducmicHozo spocmanns. Kpim moeo,
NO3UMUBHO GNIUBAE HA NCUXONO2IUHE ONA2ONONYUUsL (0COONUBO 8 YMOBAX CYMIMEBO20 36YICEHHI COYIAILHUX KOH-
maxmis, 3ymoenero2o nanoemicio COVID-19) yuacms 6 onnaun-ghankiydax, 30kpema, ye nO3HAYaAcmucs Ha nio-
BUUEHHI CIMPECOCMIUKOCE Ma PO36UMKY MEopuux 30ioHocmeli ¢hanis.

Knrwuosi cnosa: ncuxonociume o6nacononyuus, ciyxauus mysuku, [awienv Jlageya, owaaiin-¢hankiyo,
mparckyiemypHuil panoom, nandemiss COVID-19.
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